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Abstrak Literature review from as early as 2004 till 2020 was analyzed from various databases
such as Web of Science (WoS), SAGE Publications, Wiley-Blackwell, Elsevier, and ACM.
These literature reviews were within the area of new media and new moms and their transition
towards parenthood. Seeing that new moms are navigating ubiquitous territory of parenting
coupled with isolation and insufficient face-to-face contact, more urban new moms are utilizing
technology to obtain information and support. The researcher created three blocks of searches
with keywords ranging from parenting, new media and social media groups to obtain these
literatures. Pertinent literature was highlighted in this research. Results from combing the
literature indicates that new moms are utilizing various types of technology to obtain
information and support ranging from general internet search engines, bulletin boards, blogs
and Facebook as these platforms provides the interactivity and ease of use for exchange of
information as well as the sense of belonging to a community with shared interest.
Keywords: new media, new moms, parenting, social media

INTRODUCTION

The transition into parenthood begins from conception to postpartum and it is a long-term
restructuring process from the time of birth till after birth (Donelle, et. al., 2021 & McDaniel,
Coyne & Holmes, 2011). The demands of a young child pose substantial demands on a new
family and a new mother (McDaniel, Coyne & Holmes, 2011). It can be safely said that this is
one of the most stressful periods in a woman’s life which could bring a host of psychological
and emotional challenges if not managed properly (Leigh & Milgrom, 2008). During this
period, resources are highly valued by new moms so as to navigate this challenging times and
new responsibility (McDaniel, Coyne & Holmes, 2011; Donelle, et.al.,2021).

In recent times, new moms can be seen to forge social connection with other moms in
similar situations though internet-based media for emotional and informational support
(Prabakhar, et.al., 2017). Since the early 2000s, mothers have had access to digital resources
for information and support (Newhouse & Blandford, 2016). These digital resources have
evolved from the use of websites such as blogs (Newhouse & Blandford, 2016), mobile phone
apps (Lupton, 2016) to social media such as Facebook (Holtz, Smock & Reyes-Gastelum,
2015). The internet has proven to empower women through information exchange and online
communities and thus new moms have been receiving support and information to deal with the
new responsibilities of being a new parent (Meadows, 2011). McDaniel, Coyne & Holmes
(2012) explained that social networking are new platforms for mothers to connect with one
another and provides a “safe place” for interaction. This “safe place” is particularly important
for new moms who may feel isolated from being tied to a schedule of a newborn.

Therefore, it is safe to say that social support is one of the most important factors in
enhancing the wellbeing of a new mom (Alianmoghaddam, Phibbs & Benn, 2018). Social
support is vital in the role of assisting a new mom transition into parenthood especially in
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coping with the feeling of isolation when new mothers feel like they have been alienated or
self-blame for not being able to live up to societal expectations (Alianmoghaddam, Phibbs &
Benn, 2018). This is particularly true in the aspect of breastfeeding for new mothers
(Alianmoghaddam, Phibbs & Benn, 2018; Robinson, et.al., 2019; Yasya, et.al., 2020). As
breastfeeding is a source of nutrition for newborn infants, new moms are faced with
breastfeeding challenges (Robinson, et.al., 2019) such as embarrassment in public feeding,
returning to work challenges, lack of support from family and workplace and lack of apathy
(Johnson, et.al., 2016). Such issues coupled with recovery of childbirth and adjustments to
parenting can lead to depression and stress among new moms (Wachs et al., 2009; Archer &
Kao, 2018).

Lupton (2016) found that new moms are therefore turning to new media for information
immediate, regular, detailed, practical, customized reassuring, unbiased and professional. In a
recent research by Alianmoghaddam, Phibbs & Benn (2018), a new generation of Gen Y moms
are relying on online infant information. The research also found that mobile apps are a good
option for promoting breastfeeding and that the strength of weak ties among social media
members provides efficient non-judgmental peer support among new moms. Therefore, it is
important to understand the new media technological uptake as a resource in facing the
challenges as they navigate their way to being a new mom. This paper reviews new media
usage among new moms by summarizing scholarly articles as well as identification of ideas
and the need for future study.

LITERATURE REVIEW

New Mothers and Parenting

Women entering motherhood is often faced with challenges, uncertainties (Song et al., 2012;
Crum, 2000) and a variety of mixed feelings like primal, joy, loneliness, physical stress, and
psychological challenges (Hunting, 2004). Unlike women of our mother’s generation, women
of today are faced with so many choices when it comes to fertility, pregnancy and childbirth
(Song et al., 2012).

This coupled with societal pressure to conform to social norms has put on tremendous
pressure and stress on a new mother. Motherhood is seen as a major development in a person’s
life (Leahy-Warren et al., 2011); fraught with difficulties (Madge & O’Connor, 2006);
ambiguity (Hether, 2012); and disorientating (Holtz et al., 2015). As mentioned by
Bartholomew et al. (2012), LeMasters (1957) was the first to identify and acknowledge that
the transition into parenthood is one of the most difficult time in a person’s life. The demands
of a newborn child can be daunting and stressful (McDaniel et al., 2012; Qian & Mao, 2010)
where parents cope with exciting and yet confusing times (Crum, 2000).

This stress is further exemplified when first-time mothers are pressured to conform to
cultural expectations and self-imposed expectations (Johnson, 2014; Song et al., 2012).
Mothers with first babies who has little familiarity with small children will inevitably question
their capabilities as new moms (Leahy-Warren et al., 2011) because they are unprepared for
the difficult experience of being first time moms (Hunting, 2004). In addition, as someone
who is negotiating a new phrase of life, mothers today are also seen as trying to adhere to
parenting ideologies which was discovered by Hays (1996) as “intensive mothering” where a
parent tries to acquire adequate knowledge in raising their child according to proper child
development stages.

The term “intensive mothering” was initially used for stay-at-home-moms where
mothers devoted their entire time in caring for their children and ensuring that the needs of
their children is fulfilled. The concept of parenting as a cultural ideology was also recognized
in Madge and O’Connor’s (2006) research in which Valentine (1997) cited that the art of
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parenting has turned into a “cultural ideology” where the act of parenting is constantly
changing over time.

However, in recent years, this term is also being adopted by full-time-working-moms
who, though they are not around much during the day, they seek different ways in prioritizing
their children’s needs by providing for them economically (Walls et al., 2014). In Porter’s
(2008) research on Japanese and U.S mothers’ concerns and expert advice, this was recognized
as a “child-centered approach” to parenting where priority is given to the child’s needs or
desires.

It is further noted by Eriksson and Salzman-Eriksson, 2013) that a trend towards a more
active parenting role where both fathers and mothers are involved in the up-bringing of their
children. Today’s parents are no longer satisfied with simple descriptions of parenthood
(Plantin, 2009). Findings from Colorassi’s (2007) study on parents’ information needs points
out that parents are looking out for information on skills and techniques, what is normal, and
how to handle difficult situations.

In Marden and Nicholas’s (1997) research where parents with children under 5 years
old were being interviewed for parental needs for information and results from the data shows
that parents’ need for information were grouped by importance starting with healthcare,
childcare, child development and education. A positive relation was seen between mother’s
knowledge and their child’s development by various research findings (Benasich & Brooks-
Gunn, 1996; Miller et al., 1991; Stevens, 1984; Stoiber & Houghton, 1993; Veddovi et al.,
2004) which points out that mothers of today are playing an active role in their child’s life
(Eriksson & Salzman-Eriksson, 2013).

This was also noted by Colarossi (2007) where parents of children between 3 to 5 years
old was seen interested in categories such as handling risky or unwanted behaviour; social
interaction; communicating with a child; moral development; mental ability; and finally,
emotional development. However, in his research, little was known of available sources of
information to address the needs of new parents.

Therefore, he adopted a qualitative study employing three qualitative assessments
which resulted in three general types of information needs required by new parents. They are
typically skills and techniques; information on normalities and how to handle difficult and
challenging situations. Similarly, Marden and Nicholas (1997) identified several areas which
were of interest to parents with children below the ages of 5 years old.

They were health care; childcare; child development; schools; behaviour; education;
and financial planning. In their research, participants actively gathered information from health
care organizations, professionals, friends, and printed materials. Interviews were held with 35
new parents in London.

With past research findings, it is sufficient to say that mothers are seen adapting to
current changes, which differs from those of their previous generations (Madge & O’Connor,
2006) where parents of today are seen to actively seeking parenting information. According to
Madge and O’Connor’s (2006) research, it indicates that new families are living further away
from their relatives and this makes it difficult to gather support.Therefore, new mothers were
seen to be referring to the Internet to adjust to the transition to motherhood. It was also noted
in the research that new mother’s value shared experiences from other new moms. A reasonable
explanation for this change could be that “mothering practices is being renegotiated over time”
(Holloway, 1999:92) and raising children in this day and age is entirely different from to that
of previous generations due to economical/technological or socio/historical changes
(Valentine, 1997). Valentine’s findings were in line with Porter and Ispa’s (2012) research
where mothers of children between 0 to 2 year olds participated in a survey on two popular
parenting magazine websites on questions about parenting infants and toddlers.
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Findings from the research suggests that concerns, ranging from sleep patterns to
breastfeeding, which were posted on the website reflected a wide range of parenting beliefs
and approaches. In part, this could be due to frequent intercultural contacts and varied opinions
and information on parenting publications as some of these views originates from other
countries.

All in all, the transition into parenthood is a long-term process which changes according
to the child’s age from birth till after birth (McDaniel et al., 2012). To add to the stress of
managing and adjusting to a role of being a parent, mothers are also faced with another
challenge where an increase in female participation in the workforce has inadvertently affected
their roles as childcare providers (Subramaniam, Ali & Overton, 2010). In 2011, the
Organization for Economic Co-operation and Development released its report citing that both
men and women in the Asia/Asia Pacific region spend an average of 6 hours a day at work
(OECD, 2012).

In Arendell’s (2000) findings when analysing a decade’s worth of literature from 1990
to 2000 discovered that over the past 30 years, employment rate for females has increased by
three-folds across all racial and ethnic groups in North America. However, in South East Asia,
similar findings were recorded by a survey conducted by the International Labor Organization
in 2012 where participation in female labor was found to be historically higher due to
improvement in education and a shift to an export-oriented industry (Verick, 2014). Similarly,
in Malaysia, 58.1% of female population are married with full time employment were between
30 to 39 years old (Subramaniam, Ali & Overton, 2010) where, according to Malaysian
Employment Act 1955, an average work week consist of a maximum of 8 hours per day for a
maximum of 6 days per week. In 2012, a Malaysian local daily, The Star, reported that a survey
conducted by Expedia shows that Malaysians are ranked fourth among the world’s top
workaholics (thestar.com.my, 2012). From the above, it is safe to say that working mothers are
constantly challenged between parenting duties and the working world (Crowley, 2014).

Recent research conducted by Budds et al., (2017) suggests that parenting is particularly
important in a child’s early years of life. Proper sensory stimulation is required to ensure a
child’s cognitive development is appropriately fascilitated. Three main themes were identified
in this research to enable appropriate child cognitive development. They are mothers as
committed facilitators, mothers as creative provider and mothers as caring monitor. This proves
that a mother’s role in early childhood days is vital and strongly suggests that new mothers
uphold to parenting ideologies such as intensive mothering while adopting a child-centred
approach to promote a healthy child.

In summary, with new mothers facing challenges and uncertainties (Song et al., 2012;
Crum 2000); psychological challenges coping with being a parent (Hunting, 2004); ambiguity
of the idea and notion of parenting (Hether, 2012) coupled with longer working hours (OECD,
2012) has caused more parents to turn to the internet for support and information on parenting
(Doty & Dworkin, 2014; Madge & O’Connor, 2004). Therefore, the following section will
review new mothers’ reason for seeking parenting information online and new media trends.

New Mothers’ use of New Media

Internet usage is increasing compared to 2013 where a median usage of 41% across developed
and developing countries have risen to 54% in 2015 (Pew Research Center, 2016). According
to its report, much of the increase came from emerging markets such as Malaysia, Brazil and
China (Pew Research Center, 2016). The increase is also partly contributed by the increase in
smartphone ownership which makes accessing the internet easier (Pew Research Center, 2016).
In its survey, 76% of adult internet users were reported to using social media such as Facebook
and Twitter (Pew Research Center, 2016). With this in mind, it is important to realize that
among the millions of internet users, parents are a group of users that utilises the internet for
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various purposes such as information seeking and decision making (Reuter, 2006). General
forms of Internet usage may vary from emails, chat rooms, bulletin boards and search engines
(Reuter, 2006). As with technology, a recent look at the literature from 2006 to 2015 suggests
that Internet usage trends among parents is evolving from Emails, search engines, online
message boards (Porter, 2008; Qian & Mao, 2010; Reuter, 2006; Song et al., 2012) to blogs,
online support groups and social networking sites like Facebook (Asiodu et al., 2015; Gibson
& Hanson, 2013; Holtz, Smock & Reyes-Gestelum, 2015; Morris, 2014; Schellinger, 2012;
Song et al., 2012; Stern, Cotton & Drentea, 2012).

Facebook continues to be the most widely used social networking site (Nielsen, 2012)
and a new group of users have emerged from Nielsen’s 2012 report — mothers (Nielsen, 2012).
As of December 2015, Facebook has recorded 1.04 billion active users daily (Facebook
Newsroom, 2016) Past research concluded that Facebook was used by mothers for information
seeking, support for breastfeeding, and for seeking advice (Bernhardt & Felter, 2004; Drentea
& Moren-Cross, 2005; Madge & O’Connor, 2006). Bartholomew et al. (2012) stated that the
majority of Facebook users are aged between 18-24 and 35-54 years old. Therefore, it is safe
to say that prime users are in their childbearing years and could possibly fall under the category
as transitioning into parenthood (Bartholomew et al., 2012). The recent shift in social structure
has resulted in mothers turning to online parenting groups for support and advice (Asiodu et
al., 2015; Bartholomew, 2012; Holtz, Smock & Reyes-Gestelum, 2015; Kauffman, 2014;
McDaniel et al., 2012; Schellinger, 2012). The popularity of online parenting groups is
increasing because of shared interest within its group members allowing members to exchange
information and support despite geographical differences (Madge & O’Connor, 2006).
Therefore, this section of the literature review documents the various usage of new media in
online groups by mothers when transitioning into parenthood.

In 2006, Reuter’s research on parent’s internet usage suggests that the most common
functions used for seeking information were emails, forums/bulletins and the World Wide
Web. Common search topics includes medical, nutrition, milestones, child safety, discipline
and communication. It is interesting to note that majority of Reuter’s respondents were parents
with single child (Reuter, 2006). This might suggest that first time parents are heavily reliant
on the internet for seeking information (Reuter, 2006). Between the years 2008 to 2010, there
seem to be a shift in internet trend from emails or search engines to online bulletins and blogs
(Porter, 2008; Qian & Mao, 2010). Again, this heavy reliant on online bulletins and blogs is
due to the decrease in network support from family members (Davis & Greenstein, 2004).
Online bulletins were heavily researched between 2008 to 2012 (Porter, 2008; Qian & Mao,
2010 & Song et al., 2012). In 2008, Porter researched on the comparisons between Japanese
mothers versus Western mothers on parenting online bulletin boards. Among the areas of
concern for both mothers are infant or toddler nutrition; sleep problems; development;
disobedience; toilet training; and separation anxiety (Porter, 2008). The research also highlights
the cultural differences between Asian and Western mothers and how parenting practices of
the West influence Asian parenting styles (Porter, 2008).

Similar research was done by Qian and Mao (2010) on overseas Chinese women living
in the United States who is dependent on online bulletin boards moderated by Chinese women
living overseas. These bulletin boards are specifically for pre-natal and post-natal women. In
its findings, popular areas of discussion are baby pictures; pregnancy journal; baby
development journal; delivery experiences; medical issues; baby products; maternity products;
doctors; work-life balance; and how to conceive (Qian & Mao, 2010). It was also discovered
that women on these online boards were using it as a platform for self-expression rather than
for support.

The trend of mothers utilizing online bulletin boards was also seen in 2012 where
women were using these bulletin boards to manage their pregnancies and obtain reassurance
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from members on the medical decisions that they make (Song et al., 2012). The year 2012 was
also the beginning of a new trend of blogging and social networking (particularly Facebook
and Twitter) among mothers (Asiodu et al., 2015; Holtz, Smock & Reyes-Gestelum, 2015;
McDaniel, Coyne & Holmes, 2012; Morris, 2014; Schellinger, 2012). Blogging and Facebook
was used as a platform for new mothers with babies below 18 months to connect with family
members and friends for social support to assist in connectedness (McDaniel, Coyne &
Holmes, 2012). It is interesting to note that mothers feel more connected to blogging compared
to social media use (McDaniel, Coyne & Holmes, 2012). This could probably be due to mothers
utilizing blogs as a platform for documenting their parenting journey with family and friends
while social media was used for “keeping updated” on other people’s lives (McDaniel, Coyne
& Holmes, 2012). The mothers in the research also indicated that they felt that blogs were
followed by people who are closest to them and therefore feel more connected with comments
from blogs as compared to social media. Therefore, it is safe to say that mothers feel more
connected via blogs compared to social media (McDaniel, Coyne & Holmes, 2012).

Similarly, within the same year of 2012, parenting and media trends were also pointing
towards the formation of online groups and social networking sites (Asiodu et al., 2015; Gibson
& Hanson, 2013; Holtz, Smock & Reyes-Gestelum, 2015; Morris, 2014; Schillinger, 2012). It
is noted that online groups are formed for people facing similar challenges or situations (child
disabilities, illnesses etc...) to interact with each other by sharing information and support
(Schellinger, 2012). Although Schellinger’s (2012) research centred around online support
groups for parents with children with ADHD (Attention Deficit Hyperactive Disorder),
findings in the research suggests these online support groups assists in obtaining information
on ADHD; available treatments that is offered; and to connect with other parents who is faced
with similar challenges. Gibson

and Hanson’s (2013) research supports previous researchers in terms of understanding
motherhood and technological use where mothers use technology such as Facebook to seek
advice on development stages; feeding; and health concerns. This is particularly spurred by the
growth of smartphone usage where mothers can now access the internet via their phones which
is convenient instead of powering up their laptops or computer to be online (Gibson & Hanson,
2013). In 2014, research on mothers use and social networking sites was still relatively small
and growing (NielsenWire, 2012; Balaam et al., 2013). As claimed by Morris (2014) to be one
of the pioneers in researching mothers (with child younger than 3 years old) use of Facebook
in terms of perceptions towards sharing information and content about their child. Findings
from Morris’s (2014) study found that mothers uses Facebook seek social support; advice,
parenting purposes; social interaction, favors; birth announcements; and for sharing milestones.
However, it is important to note that Morris’s work was centred around the mother’s personal
Facebook wall and not on a Facebook parenting group.

Another research done by Holtz, Smock and Reyes-Gestelum (2015) expanded on
parenting Facebook usage relating to motherhood. Findings from the research suggests that
mothers use of Ask the Chicks Facebook page for relaxation; expressive information sharing;
escapism; social interaction and information seeking (Holtz, Smock & Reyes-Gestelum, 2015).
Within the same year, Asiodu et al. (2015) researched on breastfeeding and use of social media
among first-time African American mothers in the United States. Though the research wasn’t
intended on a particular social media platform but there were repeated mentions of Facebook,
Google, YouTube, Mom365, and WebMD from its participants. Findings suggests that
participants use social media for social support and search for pre-natal and parenting
information (Asiodu et al., 2015). However, the research also suggests that once the child
grows, mothers found it difficult to recall on breastfeeding information. The research also states
that social media is an important platform for dissemination of breastfeeding information for
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African American mothers. However, it is suggested that the platform be fully utilized to
explore mobile health interventions.

In 2018, research was conducted by Baker and Yang on new mothers use of new media
in the United Kingdom. From their research, it shows that new mothers rely on social media to
communicate with other new mothers as well as for information and social support. The
research also indicates that healthcare providers should utilize social media to assist new
mothers in terms of social support and resources. The study also concludes that the ubiquity of
online parenting social networking sites contributes as an important pillar of social support for
new mothers as well as working mothers and mothers who lives far away from their immediate
families. Similarly, Price et al., (2018) was researching into new mothers’ seek of information
during the first six months of birth. Price’s research also suggests that new mothers valued
social media to establish peer-to-peer connections for support. A 2019 research was also
conducted by Regan and Brown (2019) on new mothers across the United Kingdom, United
States of America, and Australia. The research was on breastfeeding support which is integral
for a new mom. It was noted from the research that the United Kingdom has a pro-formula
milk culture and therefore it was challenging for new moms to gain emotional support and
information on breastfeeding practices. Findings from Regan and Brown (2019) found that
women are turning to online support groups for information, reassurance and a sense of
belonging. Findings also suggests that mothers turn to online support due to lack of professional
and family support. However, within these groups, Regan and Brown (2019) also discovered
that appropriate moderation should be conducted to ensure its members are not judged and that
information is accurate, and members should respect one another.

Subsequent study done by Virani et al., (2020) also supports the development of mobile
applications by healthcare providers to provide a link between the healthcare services and new
mothers. The research was done across members of online parenting groups in Canada and
suggested that developers investigate developing mobile applications for parenting resources.

Online support groups via Facebook have been a constant form of new media used by
new moms. This was found in several recent findings from Yasya, et. al., (2019), Mansour
(2020), and Skelton, Evans & LaChenaye (2020). Yasya, et. al. (2019) found that positive
breastfeeding behavior among new moms was found through social media, in particular
Facebook support groups. In terms of general parenting practices and opinions, mothers from
Mansour’s (2020) research supported the notion that sharing information among other women
with a common ground despite coming from different backgrounds prove that participation
within the group is beneficial and engaging in information seeking among new moms.
Meanwhile, Skelton, et.al. (2020) confirms that new moms were found to be utilizing online
parenting group on Facebook to promote interaction and breastfeeding practices which could
impact breastfeeding knowledge.

METHODOLOGY

Initial search was conducted via Google Scholar Search using phases such as “parenting and
online groups”, “Facebook online parenting groups”, “parenting and new media”, “new media
and parenting online community”, “social media and parenting”, “Facebook groups on
parenting”, and “Facebook breastfeeding groups”. The strategy for this article was to include
as many articles as possible on parenting and new media. Therefore, the researcher has
developed a block chart to include all sub terms as showed in Table 1. The literature review
for this research has a vast expanse starting from the late 90s to 2020 and highlights the media
technology trends of new mothers in assisting them in the transition to motherhood. Relevant
scholarly articles were extracted from Google Scholar and another round of search was

conducted via the Universiti Malaya digital library services. References for this paper was
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selected from databases such as Web of Science (WoS), SAGE Publications, Wiley-Blackwell,
Elsevier, and ACM. Articles were then filtered to the most relevant for this research of new
moms use of media technology in parenting and saved using Mendeley.

Table 1: Terms used in search for scholarly articles for new moms use of media technology in parenting

Database Block 1 Block 2 Block 3
Web of #parenting #Online groups
Science #breastfeeding #Online
SAGE parenting communities #Block 1 and Block 2
Wiley- #general parenting #groups
Blackwell #new moms #communities online
Elsevier #new parents #Facebook group
ACM #parenthood #Facebook parenting
group
#support group

#new media
#social media groups
#new media use

LITERATURE REVIEW FINDINGS AND DISCUSSION

Overview of new media usage among new moms

Several themes were identified when combing through the literature review and new moms
new media usage was seen to be on a uptake trending from internet search engines, electronic
bulletin boards, mummy blogs and social media (Valtchanov, et.al., 2016; Moon, et.al., 2019).
In the past, guidance and support for new moms were traditionally given by family and friends.
However, with the rapid use of the internet and social media, new moms are turning to new
technology for support and information while transitioning to motherhood (Baker & Yang,
2018). Several reasons were also identified pertaining new moms use of new media. The main
themes are (1) parenting, (2) information and (3) support. The findings from this research will
then breakdown the various sub-themes according to the various types of new media.

Internet search engines
Early stages of new moms use of new media indicates that basic internet search was widely
used for information and support. While most of these are middle-class moms who has access
to technology such as personal computers and the internet. Due geographic factors of new
families living away from the support of family and friends, it was found that new moms were
turning to basic search engines such as Google.com for their searches. Upon viewing of the
displayed results, these new moms would then filter the websites based on credibility. An
interesting finding was that new moms were also on the lookout on whether these websites are
maintained by professionals or by user-generated content. The literature also confirms that
several pertinent websites such as WebMD, Babycenter.com and Mayo Clinic was favorable
among new moms (Barkhuus, Bales & Cowen, 2017) for information on their pre-natal and
newborn infants.

Findings from several research found that seeking health information on the internet
was second nature to new moms (Sundstrom, 2015). As Plantin and Daneback (2009) suggests,
preliminary internet search engines were used to as information centers and support for new
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moms as these searches garners a broad range of resources where users could actually combine
information to cater to their informational needs. It is also reported that health-related topics
are top priority for moms during pregnancy especially in fetal development. Once the child is
born, searches are defined towards baby development, baby’s health, breastfeeding and
information on upbringing (Bernhardt & Felter, 2004; Mankuta, et.al., 2007; O’Connor &
Madge, 2006). It can be concluded that many new parents deem the information searches on
the internet as a first-point of reference before seeking further advice from other sources such
as healthcare professionals, family or friends (Plantin & Daneback, 2009).

Bulletin Boards

One of the early online communities for parenting was developed in the form of bulletin boards
whereby discussions take place in a virtual environment enabled by asynchronous
communication (Lee, 2012). Early research on bulletin boards was done by Madge & O-
Connor (2004). Findings from this research indicates that new moms use bulletin boards for
knowledge and support. This is because these bulletin boards serve as a platform for exchange
of information between healthcare professionals as well as other mothers. Bulletin boards also
acts as a forum that provides a space for sharing of information with updated advice daily. New
moms were likely to use these informal sources for information related to milestone knowledge
(Elliot & Virginia, 2007). Findings from Qian & Mao (2010) also found that bulletin boards
were used to giving and seeking support. In their research, several areas of interest were
highlighted such as health, good news sharing, nutrition & diet and posting of baby photos.

Blogs

A study published in 2017 by McGannon, McMahon & Gonsalves mentioned that blogs are
nonintrusive where participants use to construct their own identities. Similarly, a study by
Haslam & Baker (2017) mentioned that blogs are the third most used social media platform for
new moms to obtain information. Findings from the literature suggests that blogs were often
used by new moms to (1) search for parenting information, (2) obtain parenting advice (3)
seeking advice for child behavior (4) sharing of positive experiences and (5) feeling of
connectedness. Blogs was also found to be used for gap-bridging activities for information-
seeking behaviors. Gap-bridging is an action of collective sense-making constructed by parents
when seeking information. These includes using blogs to seek information for (1) resolving
conflicting parenting advice and (2) checking if child behavior is normal. According to Jang,
Dworkin & Hessel (2015), most gap-bridging activities that happens on blogs starts out as
problem identifiers where parents would use blogs as a venue for interaction with other parents.

Facebook

Bartlett, Guzman & Ramos-Olazagast (2018) states that Facebook is one of the most used
social media platforms by new moms for information, support and guidance. Breastfeeding
was the main discussion area in Facebook groups where new moms are often seen seeking for
breastfeeding support because of its community, immediate, complementary and informative
nature (Bridges, 2016). Similar findings were also seen in Skelton’s (2018) research where
Facebook usage was high with breastfeeding moms where it is used as a platform for
normalizing breastfeeding, empowerment of knowledge, resource, shared experiences and a
sense of community. Combing of the literature also found that as Facebook’s platform
encourages interactive communication exchange between its members and therefore facilitates
more effective diffusion of innovation of ideas among its members (Yasya, et.al., 2020). While
not only supporting new moms in their breastfeeding journey but Facebook was also found to
be a source for social connections in times of isolation from being a first-time mother, not
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wanting to “miss out” on news, access to information, stalking people as well as following of
influencers and organizations.

CONCLUSION

The contribution of this research is to identify the uses and adoption of new media technology
among new moms as well as the technological trends from general search engine searches,
bulletin boards, blogs to Facebook. The literature was sourced from more than 10 years which
indicates that new moms are utilizing technology as well as adopting newer technology to assist
them in navigating this ubiquitous period of their lives as they embark on this new journey
called parenting.

This literature review does have its limitations one of which are that the literature is
focused on breastfeeding moms from Western countries such as Australia, United States and
the United Kingdom. Though general parenting was also discussed but emphasis on parenting
challenges were very much skewed towards challenges of breastfeeding moms. For future
research, it would be welcoming to conduct more research on Asian new moms as Asian moms
could provide a more diversified research results due to cultural background and differences
compared to their Western counterpart. As mentioned by Hossin (2018), interpersonal
relationships are vital not only in physical support but emotional support. Research should also
focus on the effectiveness of online parenting groups to determine new moms from these
groups actually do apply the knowledge that they acquire from the online groups or sources or
would they rather cross-check with healthcare professionals.
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