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ABSTRACT

Unemployment has been a big issue for fresh
graduates nowadays because of the limitation of
job opportunities due to the financial crisis and
health pandemics. To measure whether there is
a chance for Malaysian citizens to create more
job opportunities, this research paper examines
the early exposure of business during teenage
life and determine the intention of becoming an
entrepreneur in the near future. Using the Theory
of Planned Behaviour, this study aims to identify
those factors of early exposure of a business
in teenage life, family influences, and social
trends which can influence fresh graduates in
becoming an entrepreneur. We conducted a pilot
test to measure the reliability and validity of the
instrument using questionnaires through Google
form. There are 21 questions in total and the
targeted respondents are 30 people throughout
Malaysia. But to come up with a more significant
outcome of our research, 56 more questionnaires
had been distributed with an amount of 86
respondents in total. The form was answered
anonymously and only those who are in the
age of 13 to 32 were considered for analysis. All
the questions contained in the questionnaire
passed the Cronbach’s Alpha Test for reliability.
The independent variables are early exposure of
business in teenage life, family influences, and
social trends while the dependent variable is the
intention of becoming an entrepreneur.
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PROBLEM STATEMENT

Great entrepreneurs have the ability to change
the way we live and work, on local and national
bases. If successful, their innovations may
improve standards of living, and in addition
to creating wealth with entrepreneurial
ventures. They also create jobs and contribute
to a growing economy. Entrepreneurs are
important for some reasons, from promoting
social change to driving innovation.
Entrepreneurs are frequently thought of as
national assets.

Early exposure to business in teenage
life means exposing the younger people to be
more competent to become an entrepreneur.
Young entrepreneurs will create jobs for others
and will not be working for others. They will be
able to earn their income where purchasing
power increases and the standard of living
will also increase. At the same time, the
government will also be earning more revenue
from the tax. So, this will ensure economic
growth for the nation.

Fresh graduates nowadays are three
times more likely to be unemployed according
to the Studies by International Labour Office
(2020). Entrepreneurship also became more
important, especially for fresh graduates. This
is mainly because the opportunities for fresh
graduates to get a job are low and limited jobs
are offered for them due to the financial crisis
and health pandemics.

The Malaysian government has gone to
the lengths of making subjects dealing with
business compulsory for every student that
studies in a national public university. The
young generation of entrepreneurs is faced
with very different challenges from even just
five years ago, as the global business scenario
has changed dramatically. The financial
landscape has become far more competitive
(The Edge Malaysia, 25 September 2020). To
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tackle youth unemployment, there should
be an agreement at the global level on the
importance of entrepreneurship as a crucial
mechanism of economic development and as
the single most important player in creating
employment in the modern economy. The
element of entrepreneurship should be
instiled since young (Business News Daily, 19
Jun 2015). Thus, in this study, we would like
to investigate whether early exposure during
teenage life would influence the intention of
fresh graduates becoming an entrepreneur.

RESEARCH QUESTION

The overall research question is as follow:

Do early exposure of business during teenage
life and their family influence and social trends
can influence the intention of becoming an
entrepreneur for fresh graduate.

RESEARCH OBJECTIVE

The overall research objective is to identify
whether the early exposure of business during
teenage life and their family influence and
social trends can influence the intention of
becoming an entrepreneur.

SCOPE OF THE STUDY

As stated in the above information, this
research paper aims to identify whether the
early exposure of a business in teenage life,
familyinfluence,and socialtrends caninfluence
teenagers to become an entrepreneur. This
study is conducted involving 86 respondents.
There are 86 members who responded
and were used in our database during this
research. The members come from various
districts in Malaysia and were between the
ages of 13 — 32. The dependent variable is
the intention of becoming an entrepreneur
and the independent variables are the early
exposure of business during teenage life,
family influence and social trends.
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SIGNIFICANCE OF THE STUDY

Entrepreneurship in every country focuses
on economic development, economic
productivity, job creation and social welfare
change. Entrepreneurship builds employment,
boost creativity, increase competitiveness and
adaptation to changing economic conditions
and trends. A young person who starts a
new business will provide ‘demonstration’ or
‘learning externalities’ by serving as a role
model for other young people. Indeed, one
of the reasons why young entrepreneurship
is so attractive is that it offers an indigenous
solution to economic disadvantage (De Clercq
& Honiq, 2011; Greene et al., 2008). Various
studies have concentrated on the study of
teenage social conditions and issues, but there
are few studies on teenage entrepreneurship
and its economic contribution. In a social
and economic background, the challenges
and potentials of teenage entrepreneurs are
largely unexplored.

The findings of this study will spill
light on the challenges and influences of
teenage entrepreneurship for the following
stakeholders,suchasresearchers,policymakers,
donors, entrepreneurship educators, and
teenage development practitioners who
are excited about developing teenage
entrepreneurship in Kota Kinabalu. Besides
that, teenage entrepreneurship does not only
benefit entrepreneurs but also their families,
society at large as well as government. For
example, young entrepreneurship canimprove
the quality of life of the community and open
the eyes of the community to venture into it
and see how big the benefits of exposure of
entrepreneurship are during teenage life.

LITERATURE REVIEW
Entrepreneurship
Entrepreneurship is a process of creating

something new (creative) and different
(innovative) to create wealth for individuals
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and add value to society, and entrepreneurs
are the people who go through the prices of
creating wealth and added value through the
incubator of ideas, organizing resources and
subsequently implement it. The definition
of entrepreneurship is a person who takes
initiative to make a difference in the world.
Whether they solve a problem that many
people face every day, put people together
in ways no one has done before, or create
something innovative that advances society, all
venture founders have one thing in common:
they take action. Entrepreneurship is a dynamic
process of creating which takes great risks in
‘equity; time and career commitment or the
process of creating something new by taking
into account, time and effort by taking into
financial risk, psychological and social risks and
also benefits from it (Histrich & Peter, 2005).

The importance of entrepreneurship
is entrepreneurs build jobs. Where jobs
would not exist if entrepreneurs did not exist.
Entrepreneurs take on the burden of becoming
self-employed. They desired to expand their
company ultimately leads to the development
of new jobs. As their company expands, more
jobs are made. Besides that, entrepreneurs
also create change, so naturally, some of their
ideas will make a worldwide change. They
could develop a new product that solves a
pressing issue or take on the challenges of
discovering something new. Through their
goods, ideas, or companies, many people
hope to make the world a better place. Other
than that, entrepreneurs also give to society,
where entrepreneurs are among the most
generous contributors to charity and non-
profit organizations for a variety of causes.
Some people want to use their money to help
disadvantaged communities gain access to
services that we take for granted, such as clean
drinking water and good health care. Last but
not least was entrepreneurs contribute to
national income by creating new capital in an
economy. Entrepreneurs’ innovative concepts
and enhanced goods or services allow for the
expansion of new markets and resources.
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Young Entrepreneurship

Young entrepreneurs give young people the
ideals and vision that they need to achieve
their goals. In today’s world, a lot has changed.
Young people were no longer had the same
mentality or disposition as they did previously.
Regularly, young entrepreneurship grows
in popularity. The advancement of internet
technology has provided us with numerous
business opportunities. Young entrepreneurs
inherit a unique and enabling entrepreneurial
climate. Youth is no longer seen as a liability,
but rather as a benefit to those who innovate,
especially in the field of technology.

Importance of Young Entrepreneurship

The value of young entrepreneurship is huge.
Many reasons will contribute to the importance
of young entrepreneurship in the best possible
way. Such as, young entrepreneurship will be
able to be independent. Young adults would
be able to make their own decisions, plan their
schedules, and be financially self-sufficient.
Other than that, young entrepreneurship
also helps to improve the development of
soft skills. They will be able to develop their
communications skills, which are important for
any success. Aside from that, they will learn how
to manage their time, be more creative, and
develop their self-discipline, and do other else.

Young entrepreneurship creates
employment opportunities for youth as well
as the other young people they employ.
These programmes assist in reintegrating
marginalised youth into the labour market and
addressing some of the socio-psychological
issues and delinquency that result from
unemployment. Young entrepreneurship also
aids in the development of new skills and
experiences, as well as the promotion of youth
creativity and resilience. Young entrepreneurs
will be better able to respond to changing
market conditions because they are especially
sensitive to new economic opportunities and
developments.
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Underlying Theory

Theories are created to explain, predict, and
understand any situation or case. It is also
defined as a set of principles on which the
practice of an activity is based to justify a
course of action. The theories used include
Theory of Planned Behaviour, Push-and-pull
Mooring Migration Model, and Meta-theory.

Theory of Planned Behaviour

The theory was designed to describe all
activities for which people would exercise self-
control. Behavioural intent is a key component
of this model; behavioural intentions are
informedbyone’sattitudeaboutthe probability
that a behaviour will produce the desired
result, as well as one’s subjective assessment
of the risks and benefits of that outcome.
Intentions are the best predictors of planned
behaviour, particularly when the behaviour is
difficult to observe or unpredictable, as it is
with entrepreneurial activities (Krueger et al.,
2000). Mdller (2009) for example, concludes
that entrepreneurship training can encourage
entrepreneurial intentions, subject to course
content and teaching.

Push-and-pull Mooring Migration Model

The push factors explain an expulsive factor at
the origin that provides a reason to leave, such
as poverty, unemployment, low social status,
political repression, rapid population growth,
poor marriage prospects, lack of opportunity
for personal development, natural disaster and
landlessness (King, 2012; Bansal et al., 2005).
While the pull factors explain the attraction
at the destination that pulls people towards
them (Fu, 2011).

Meta-Theory

Meta-theory is a philosophical discussion of
foundations and structure or results of some
theory in met mathematics. Meta-theory refers
to broad perspectives, which make claims
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regarding the nature of reality. Meta-theories
philosophically  underpin  research and
practice. Despite this centrality of meta-theory
to research and practice, research studies
seldom have a strong articulated philosophical
basis. Meta-theories involve qualitative and
mixed-methods research.

Previous Studies

Nowadays, a lot of young people involves with
entrepreneurship. There are a lot of factors that
affect the entry to entrepreneurship especially
among young people and fresh graduates.
Several main factors affect the entry to
entrepreneurship which is economic factors,
environmental factors and motivational
factors based on their experience.

Economic Factors

Economic is one of the biggest factors that
affect the entry to entrepreneurship for some
people. This is because entrepreneurship
affects the economic growth in any country all
over the world (Amran et al,, 2013). Not only
that, but a lot of programmes also influence
young people to be an entrepreneur by the
government. People especially younger
people wanted to develop their skills by
becoming an entrepreneur because of the
exposure of business by the government or the
entrepreneur that already achieve their goals.

Furthermore, people wanted to become
an entrepreneur because there are several
loans for start-up businesses that are available
nowadays. So, it will be so much easier for
people to start their businesses. For example,
a business loan from Tekun Nasional under
the Ministry of Entrepreneur Development
and Cooperative. The availability of financial
assistance (Muthuraman, 2019) influence
people to be an entrepreneur especially young
people or fresh graduates.
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Besides that, the intention of becoming
an entrepreneur especially among young
people because the opportunities for fresh
graduates to get a job are low. Also, jobs
offered for fresh graduates or young people
are low due to the financial crisis. Thus, the
company nowadays wanted to work with
people that have at least three or more years
of experience. So, it is hard for young people to
get any opportunities and wanted to become
an entrepreneur because they can work on
their own.

Motivational and Environment Factors

Environment factors are mainly because of the
exposure to entrepreneurship among people.
There are several environmental factors such
as exposure to entrepreneurship at school,
family background, social trends and age,
gender and others. Environment factors affect
a lot and create the intention of becoming an
entrepreneur, especially for young people.

Firstly, people that exposed to
entrepreneurship at school intent to be
influencers more because of the early exposure
to the business environment. This is because
a lot of programmes are created in school
that influence people to be an entrepreneur.
Not only that, but people also that already
run a small business in school are more likely
to become an entrepreneur after they finish
school. This is because people that expose to
entrepreneurship in school have the mentality
to be an entrepreneur in the future. Family
background is also one of the environmental
factorsthataffect peopletobeanentrepreneur.
From Yang and Shuhymee (2012), family
background influenced a little bit for people
to be an entrepreneur. This is because they
are exposed to the business environment as
well as they are exposed in the school to be
an entrepreneur. In other words, people that
exposed to the business environment are
motivated by their environmentand interested
to try new things and have the intention of
becoming an entrepreneur.
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Furthermore, gender and age are
also one of the main factors of becoming an
entrepreneur. For gender, the male is more
and significantly has a higher entrepreneurial
intention (Yang & Shuhymee, 2012). This is
because males are more likely to want to
work on their own and be their boss more
than women. Male has higher entrepreneurial
intention also motivated by the environment
that they live in. Most likely, males are more
motivated and able to take the risk especially
wanting to change their life (Amran et al., 2013).

Last but not least, social trends. People
wanted to try new things with everything
such as mobile marketing. So, people that
have the intention of using digital platforms
are more interested to be an entrepreneur.
They wanted to try new things like digital
marketing to market their business. Also,
people nowadays always use online shops
or mobile marketing to sell their products.
This influence people to try new things and
become an entrepreneur because of the
environment that they live in nowadays.

Prospects of Young Entrepreneurship

Prospects of young entrepreneurship define as
the possibility of young entrepreneurship to
their environment or the country by becoming
an entrepreneur. The main prospects of
young entrepreneurs are economic growth
(Amran et al., 2013), the intention of people to
become an entrepreneur, perception towards
entrepreneurship, and mentality of people
towards youth entrepreneurship. All of these
prospects can happen because of the youth
entrepreneurship among people.

Economic growth is the main thing that
changes affected by youth entrepreneurship.
This is because young people create more
jobs by becoming their boss and becoming
an entrepreneur and creating opportunities
for people, especially fresh graduates. It
helps the economy to be healthy and grow
even more because of the existence of young
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entrepreneurs. Thus, economic growth helps
to develop the country even more because of
youth entrepreneurship. This helps the country
to have a lot of new sectors and a lot of jobs are
offered to people and fresh graduates.

Besides that, the intention of people
to become an entrepreneur and will possibly
change because of the existence of youth
entrepreneurship. For example, young
people are inspired and motivated to be an
entrepreneur especially males according to
Manijit et al. (2012). People especially young
people and fresh graduates intend to be
entrepreneurs because there are inspired to
be an entrepreneur. Thus, people between
the age of 25 to 30 years old are also more
likely to want to become an entrepreneur
because they wanted to work on their own.
This is because youth entrepreneurship has
changed the intention of people to become
an entrepreneur. Also, a lot of media is
used nowadays to promote and create the
advantages to become an entrepreneur and it
is one of the prospects of why people wanted
to become an entrepreneur.

Lastly, perception towards
entrepreneurship and the mentality of
people towards youth entrepreneurship.

Becoming an entrepreneur will need to face
a lot of obstacles and be able to take any risk.
This process of becoming an entrepreneur
change the perception and mentality towards
entrepreneurship. This is because of a lot
of obstacles with ups and downs (Yang &
Shuhymee, 2012) to become a successful
entrepreneur. After facing all of the obstacles
of becoming an entrepreneur, the perception
might change because the process is not easy
especially during the early stage of creating
business. However, people also will learn that
motivational factors are important (Yang &
Shuhymee, 2012) during the process and a
lot of possibilities of young entrepreneurship.
It will increase the quality of entrepreneurs
nowadays.
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CONCLUSION

In the conclusion, there are a lot of pros and
cons of becoming a young entrepreneur,
factorsthataffecttheentrytoentrepreneurship
and the prospects of young entrepreneurship.
Young entrepreneurship for sure will change a
lot of things especially in the country and a lot
of people’s environments. The main things that
will change are the economic growth affected
by youth entrepreneurship.

There are a lot of factors that affect
the entry to entrepreneurship especially for
young people and fresh graduates. The factors
are including environmental factors and most
important economic and motivational factors.
All these factors affect differently in a lot of
ways affected by youth entrepreneurship.
Environment factors are mainly because of
the economic growth in the country, the
availability of financial help by the government
and creating opportunities for other job
seekers and fresh graduates that still finding
a job for the future. The second factors are
economic and motivational factors that mainly
because of the exposure to entrepreneurship
at school, family background, social trends and
age, gender and others. This factor indicates
that exposure to entrepreneurship at school,
family background, social trends and age,
gender and others will motivate young people
to become an entrepreneur because of the
opportunities that they have.

Lastly, prospects of young
entrepreneurship also mean the possibility
of young entrepreneurship. It includes
their environment and country. There
are a lot of prospects that may affect by
youth entrepreneurship such as economic
growth, the intention of people to become
an  entrepreneur, perception  towards
entrepreneurship, and mentality of people
towards youth entrepreneurship. Economic
growth possibly will change because of the
existence of young entrepreneurs. A lot of
sectors and opportunities are created by young
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entrepreneurs. Next, perception and mentality
towards entrepreneurship. People will learn
and expose to the obstacles and risks that they
may face to become an entrepreneur. This will
change the perception and people tend to be
more prepared to become an entrepreneur.
The intention of people to become an
entrepreneur also will change because of
the existence of young entrepreneurs. Young
people especially males are likely interested to
become an entrepreneur. Also, a lot of people
wanted to try new things such as mobile
marketing makes others want to become an
entrepreneur using their skills.

METHODOLOGY

ENTREPRENUERSHIP
AT SCHOOL

FAMILY

INFLUENCE SOCIAL TRENDS

THE EXPOSURE &
INTENTION OF
BECOMING AN

ENTREPRENUER

Figure 1 Research framework
Family Influence

Nowadays, an entrepreneur’s family typically
influences the process of creating a new firmin
multiple ways, including by providing critical
resources such as money, labourand emotional
support. Itis particularly affected a relevant for
a firm founder whose family has a business
as such families that accumulate resources
and experience through years of business
operations. Most young entrepreneurs
nowadays, typically count emotional from
their parents, which is especially valuable in
the start-up stage with upcoming challenges
that are often faced by young entrepreneurs
from the uncertainty surrounding the success
of their new venture. Additionally, the family
business is a success that makes the family
successful which will be continued by the next
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generation. So, with that, family involvementin
exposure and intention to be an entrepreneur
is very helpful among young entrepreneurs.
Furthermore, their family business can be a
reference and role model among their kids that
soon to be young entrepreneurs about how
to evaluate business opportunities draft and
execute strategic plans and also determine
whether business performance is satisfactory.
Hence, family business experiences have
powerful and lasting impacts on the social
interactions and psychological development
of the family in the business. As a result, the
young generation with prior family business
experience may have incorporated their
experiences with their attitudes and intentions
that can be either positively or negatively
towards entrepreneurial skills and action.

Entrepreneurship at School

School is where the younger generation learns
about business for the first time. This is where
the school offers a variety of activities and
groups to which the younger generation will
participate. With early exposure provided by
teachersthrough activities such ascanteen day,
entrepreneur day, and school open events, the
younger generation would enjoy more success
asentrepreneurs. Furthermore, today’s schools
whether primary or secondary have already
incorporated entrepreneurship-related skills
into subjects such as business and accounting.
With courses in business and accounting
subjects, the younger generation will gain a
better understanding of entrepreneurship.
Thus, the interest of the younger generation in
the field of entrepreneurship is increasing and
they will continue to hone their intentions by
joining clubs or entrepreneurship associations
that has been provided in school.

Social Trends

Online buying is becoming increasingly
popular. As a result, lovers of online shopping
are increasingly mentioning the trend of
selling things live on social media platforms

28

like Facebook and Instagram. In the coming
years, the social media business is going to
grow. Online sellers will interact and connect
with their favourite companies on a variety of
levels. Nowadays, by giving your company’s
brand a social media makeover, it is not
only increasing sales but also can improve
customer relationships and can provide better
service. As a result, the younger generation can
develop the desire to be influential in social
media and can gain followers through social
media accounts either Facebook or Instagram.
Furthermore, the majority of influencers begin
their careers by marketing other people’s
products by creating short films and then
displaying them to the public. This is a trend
nowadays where entrepreneurs nowadays are
using the services of influencers to promote
their merchandise on social media.

Research Design

Research design entails the planning,
organisation, collecting and analyzing data
to answer questions such as: What type
of questionnaire does research utilise to
collect data? What sampling techniques and
technologies will research use? The purpose
of this study is to see if early exposure during
teenage life would influence the intention of
fresh graduates becoming an entrepreneur in
Kota Kinabalu, Sabah, Malaysia.

Sampling

The type of sample depends on the particular
group of persons among fresh graduates from
which researchers will gather information.
The population can be classified based on its
gender, age, ethnicity, education level and a
variety of other factors. It can be both very wide
and quite thin. In reference to the research’s
goal and practicalities, it is also necessary to
carefully identify the target demographic.

Simple random sampling is used in
this study. A convenient sampling population
is the one that is chosen at random. In this
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sampling technique, every member of the prior information of the population. The
population has an exactly equal probability guestionnaire was given to the people who are
of being chosen. This method is the simplest readily available to submit it through an online
of all probability sampling methods because mode in the second phase of data collection
it just requires a random selection and no and this sampling was used.

Questionnaire

SECTION B: Dependent Variable

Table 1 | am very interested in entrepreneurship

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Strongly Disagree 3 3.5 3.5 3.5
Disagree 12 14.0 14.0 17.4
Neutral 25 29.1 29.1 46.5
Agree 28 326 326 79.1
Strongly Agree 18 20.9 20.9 100.0
Total 86 100.0 100.0

The total number of respondents who took part in this survey is 86. The data shows 20.9%
strongly agree and 32.6% agree of the respondents are interested in Entrepreneurship. This might be
because they want to have their income money rather than work under the company and wait for
their salary every month. There are 29.1% neutral, 14% disagree, and 3.5% strongly disagree about
his/her decision to choose whether to be interested or not in the field of entrepreneurship.

Table 2 My goal is to become an entrepreneur

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Strongly Disagree 4 47 47 47
Disagree 18 20.9 20.9 25.6
Neutral 20 233 233 48.8
Agree 28 32.6 32.6 81.4
Strongly Agree 16 18.6 18.6 100.0
Total 86 100.0 100.0

Table 2 shows that (18.6%) has chosen strongly agree as their goal to become an entrepreneur.
This can be might student or fresh graduate from entrepreneurship courses. Moreover, there were
some of the respondents with (4.7%) unsure about their goal to become an entrepreneur or become
somewhat else.
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Table 3 |1 am ready to do anything to be an entrepreneur

Frequency Per cent Valid Per cent Cumulative Per cent
Not Answered 1 1.2 1.2 1.2
Strongly Disagree 6 7.0 7.0 8.1
Disagree 8 9.3 9.3 17.4
Valid Neutral 27 314 314 48.8
Agree 25 29.1 29.1 77.9
Strongly Agree 19 22.1 22.1 100.0
Total 86 100.0 100.0

The lowest percentage from Table 3 was (1.2%) and theirs not ready yet to do anything to be an
entrepreneur. The other respondents might be ready to jump into the world of entrepreneurs as the
data shows that theirs were (22.1% strongly agree and 29.1% agree).

Table 4 | prefer to be an entrepreneur than to be an employee

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Strongly Disagree 4 4.7 4.7 4.7
Disagree 6 7.0 7.0 11.6
Neutral 22 25.6 25.6 37.2
Agree 22 25.6 25.6 62.8
Strongly Agree 32 37.2 37.2 100.0
Total 86 100.0 100.0

The highest percentage from Table 4 was (37.2%) and there were all strongly agreed that they
prefer to be an entrepreneur than to be an employee. As everyone knows that nowadays, finding
a job was the most tiring and difficult even more if its fresh graduates. The lowest percentage was

(4.7%) that has an unsure decision.

Table 5 | will work hard to become an entrepreneur

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Strongly Disagree 4 47 4.7 47
Disagree 7 8.1 8.1 12.8
Neutral 16 18.6 18.6 314
Agree 27 314 314 62.8
Strongly Agree 32 37.2 37.2 100.0
Total 86 100.0 100.0

Table 5 shows that over (50%) of the respondents who are strongly agreed and agreed to
work very hard to become an entrepreneur. This might be their willingness to study more about
entrepreneurship to become successful entrepreneurs. The lowest percentage here was (4.7%

strongly disagree) that they do not agree with the statement.
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Table 6 | am working towards owning my own business

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Strongly Disagree 7 8.1 8.1 8.1
Disagree 9 10.5 10.5 18.6
Neutral 16 18.6 18.6 37.2
Agree 21 24.4 24.4 61.6
Strongly Agree 33 384 384 100.0
Total 86 100.0 100.0

The lowest percentage from Table 6 was (8.1%), the respondent was not interested in working
towards owning their own business. It might be the respondent does not have a requirement to own
a business. Most of the respondents choose strongly agreed with (38.4%) in the data shown above.

Table 7 | am determined to create a firm in the future

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Strongly Disagree 6 7.0 7.0 7.0
Disagree 7 8.1 8.1 15.1
Neutral 25 29.1 29.1 44.2
Agree 21 244 244 68.6
Strongly Agree 27 314 314 100.0
Total 86 100.0 100.0

Table 7 shows that (29.1%) was neutral picked by respondents as they are unsure either to
create a firm or not in the future. The highest percentage was (31.4%) as they are very determined to
create their firm in the future. They might be ready to face various challenges to build their firm with
their effort.

Table 8 | plan to start my own business as soon as | finish school

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Strongly Disagree 7 8.1 8.1 8.1
Disagree 1 12.8 12.8 209
Neutral 24 279 279 48.8
Agree 22 25.6 25.6 74.4
Strongly Agree 22 25.6 25.6 100.0
Total 86 100.0 100.0

(27.9%) was the highest data from Table 8 as they feel neutral to plan and start their own
business as soon as they finished school. As many as (51.2% both strongly agreed and agreed) was

determined to plan early for their own business as soon their finish school or not.
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Table 9 | already prepared myself to become an entrepreneur

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Strongly Disagree 8 9.3 9.3 9.3
Disagree 14 16.3 16.3 25.6
Neutral 26 30.2 30.2 55.8
Agree 23 26.7 26.7 82.6
Strongly Agree 15 17.4 174 100.0
Total 86 100.0 100.0

Table 9 shows the lowest percentage (9.3%) was not strongly disagree to prepare themself to
become an entrepreneur. This might be because they have no determination to be an entrepreneur.
The highest percentage was (30.2%) that majority of the respondents are in a neutral condition in
preparing themselves to become an entrepreneur.

Table 10 | think entrepreneurship is a desirable career choice

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Disagree 4 4.7 4.7 47
Neutral 19 22.1 22.1 26.7
Agree 28 326 326 59.3
Strongly Agree 35 40.7 40.7 100.0
Total 86 100.0 100.0

(32.6%) neutral and (4.7%) disagreed about the variable stated.

The highest data was (40.7%) and the respondents think that entrepreneurship is a desirable
career choice to think of. This might be because this kind of career was easier to build. There was

Table 11 There are good opportunities in Malaysia to start my own business

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Disagree 6 7.0 7.0 7.0
Neutral 19 221 221 29.1
Agree 33 38.4 38.4 67.4
Strongly Agree 28 326 326 100.0
Total 86 100.0 100.0

Table 11 shows the lowest percentage from the data above was (7.0%). The respondent might

think that there are no opportunities to start their own business as the current issue of the financial
crisis and maybe everyone is busy to be working as an employee. The highest percentage was (32.6%)
and it shows that majority of the respondent were strongly agreed that there were good opportunities
in Malaysia to start their own business.
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Table 12 | am willing to take the risk to start my own business

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Strongly Disagree 6 7.0 7.0 7.0
Disagree 9 10.5 10.5 17.4
Neutral 15 17.4 174 349
Agree 22 25.6 25.6 60.5
Strongly Agree 34 395 395 100.0
Total 86 100.0 100.0

Table 12 shows that over (50%) was strongly agreed and agreed that they were willing to take
the risk to start their own business. As everyone knows, to start own business was not easy as they
can see from the experience of other people that own a business, there must be up and down in their
journey to become successful. The lowest percentage was (7%) when the respondent was strongly
disagreed about the statement.

SECTION C: Independent Value
a. Entrepreneurship at School

Table 13 | participated in an entrepreneurship programme at school

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Strongly Disagree 3 35 35 35
Disagree 12 14.0 14.0 17.4
Neutral 25 29.1 29.1 46.5
Agree 28 326 32,6 79.1
Strongly Agree 18 20.9 20.9 100.0
Total 86 100.0 100.0

Table 13 shows the highest percentage was (32.6%) and the majority of the respondent had
participated in an entrepreneurship programme at school. As school now has a different kind of
activities or programmes that could enhance respondent skills in entrepreneurship. Some of the
respondents strongly disagreed with the percentage of (3.5%).

Table 14 | had generated a business plan at school

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Strongly Disagree 4 4.7 4.7 4.7
Disagree 18 20.9 20.9 25.6
Neutral 20 233 233 48.8
Agree 28 326 326 814
Strongly Agree 16 18.6 18.6 100.0
Total 86 100.0 100.0

As shown in Table 14, the highest percentage was (32.6%) the majority of the respondents had
generated a business plan at school. Some subjects in schools conducted subject accounting and
business that students need to prepare a business plan to fulfil course assessment. There were also
some of the respondents play neutral with a percentage of (23.3%).
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Table 15 | had run a small business at school

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Strongly Disagree 10 11.6 11.6 11.6
Disagree 10 11.6 11.6 233
Neutral 23 26.7 26.7 50.0
Agree 22 25.6 25.6 75.6
Strongly Agree 21 244 244 100.0
Total 86 100.0 100.0

Table 15 shows that the majority of respondents choose neutral with (26.7%) of the percentage.
Activities such as opening up a business that starts with a little amount of money and selling
their items have been applied in every school in exposing students to entrepreneurs. These kinds
of activities were always held during the school canteen day or the school open day. The neutral
percentage might be because of the lack of participation. There were (11.6%) of respondents not

involved in this activity.

Table 16 | had created some idea and innovation thing at school

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Strongly Disagree 5 5.8 5.8 5.8
Disagree 12 14.0 14.0 19.8
Neutral 23 26.7 26.7 46.5
Agree 30 349 34.9 81.4
Strongly Agree 16 18.6 18.6 100.0
Total 86 100.0 100.0

The above data shows that the lowest percentage was (5.8%) and the respondents were
never had created some idea or innovation thing at school. As for now, the Ministry of Education of
Malaysia has conducted various innovative programmes for student to hone their talents in the field
of entrepreneurship. So, there was (53.5%) of respondents had created some idea and innovation
thing at school.

b. Family Influence

Table 17 My parents influence me in pursuing my career in entrepreneurship

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Strongly Disagree 3 35 35 3.5
Disagree 7 8.1 8.1 11.6
Neutral 28 326 326 44.2
Agree 26 30.2 30.2 744
Strongly Agree 22 256 256 100.0
Total 86 100.0 100.0
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The highest percentage was (32.6%). The majority of respondents are unsure whether their
parents had influenced them in pursuing their career in entrepreneurship. There was a majority of
(55.8%) who are strongly agreed and agreed to this statement. This might be because nowadays
parents had own business and want their children to follow their steps. The lowest percentage was
(3.5%) where the respondents had no family business or parents as entrepreneurs.

Table 18 My parents are willing to provide me with funds for entrepreneurship activities

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Strongly Disagree 6 7.0 7.0 7.0
Disagree 9 10.5 10.5 17.4
Neutral 30 349 34.9 523
Agree 24 279 279 80.2
Strongly Agree 17 19.8 19.8 100.0
Total 86 100.0 100.0

Table 18 shows that the highest percentage was (34.9%) which is neutral and most of the
respondents’ parents were not willing or unsure (52.4%) to provide their children with funds for
entrepreneurship activities.

Table 19 My relatives also play an important role in influencing my entrepreneurial intentions

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Disagree 5 58 58 5.8
Neutral 7 8.1 8.1 14.0
Agree 23 26.7 26.7 40.7
Strongly Agree 51 59.3 59.3 100.0
Total 86 100.0 100.0

Table 19 shows that majority of the students choose the strongly agree with the highest vote for
(59.3%). This might be because of family business that must be from generation to generation for the
sake of company. The respondents relative play an important role influencing their entrepreneurial
Intentions for them. As for the (5.8%) of respondents there were not.

Table 20 | will choose to become an entrepreneur in order to increase my family’s standard of living

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Strongly Disagree 2 23 23 2.3
Disagree 5 5.8 5.8 8.1
Neutral 24 27.9 27.9 36.0
Agree 22 25.6 25.6 61.6
Strongly Agree 33 384 384 100.0
Total 86 100.0 100.0

As data above the data shows majority of respondent choose strongly agreed with percentage
of (38.4%). As a result, the respondent would choose to become an entrepreneur in order to increase
their family standard of living. Most of family were not rich but there have their children to take care
for everything and make a standard of living.
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c. Social Trends

Table 21 | am interested in marketing techniques that use online digital platforms

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Strongly Disagree 1 1.2 1.2 1.2
Disagree 9 10.5 10.5 11.6
Neutral 18 20.9 20.9 32.6
Agree 24 27.9 27.9 60.5
Strongly Agree 34 39.5 39.5 100.0
Total 86 100.0 100.0

Table 21 shows that majority of respondents interested in marketing techniques that use
online digital platforms with percentage of (67.4% total strongly agreed and agreed). The use of
online digital platform for marketing make life easier and better also it was so quick for marketing.
The lowest percentage was (1.2%) that involved a respondent that strongly does not interested in this
kind of online digital platform.

Table 22 | intent to be influencer that exceedingly popular on social media and have
hundreds of thousands or millions of followers

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Strongly Disagree 5 5.8 5.8 5.8
Disagree 15 17.4 17.4 233
Neutral 22 25.6 25.6 48.8
Agree 19 22.1 221 70.9
Strongly Agree 25 29.1 29.1 100.0
Total 86 100.0 100.0

As for data above majority of the respondent choose strongly agree and agree that comes with
percentage of (29.1% and 22.1%). Nowadays, everyone in the social media want to be famous, so
there start making paid reviews in Facebook and IG also they can achieve million thousand followers.
They are intent to be influencer that exceedingly popular on social media and have hundreds of
thousands or millions of followers. While (5.8% and 17.4%) are not interested in this matter.

Table 23 | am addicted to mobile marketing

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Strongly Disagree 7 8.1 8.1 8.1
Disagree 9 10.5 10.5 18.6
Neutral 34 395 39.5 58.1
Agree 14 16.3 16.3 74.4
Strongly Agree 22 25.6 25.6 100.0
Total 86 100.0 100.0
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Table 23 shows the data with the highest percentage with (39.5%) respondents were neutral
to mobile marketing. People nowadays tend to promote their sale by making video, take picture and
post it in their social media. This is what we called mobile marketing and majority of the respondents
are unsure about the system. The lowest percentage was (8.1%) the respondent does not seem

addicted to mobile marketing.

Table 24 | always shop online and i am interested in running an online business in the future

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Strongly Disagree 4 4.7 47 47
Disagree 5 5.8 5.8 10.5
Neutral 28 326 326 43.0
Agree 19 22.1 22.1 65.1
Strongly Agree 30 349 349 100.0
Total 86 100.0 100.0

Table 24 shows the lowest percentage of data (4.7%) where the respondent was not agreeing
that they always shop online and interested in running an online business in the future or not.
Technological changes are causing many users of social media as a source of money. So that’s why
the highest data of percentage with (34.9%) were always shop online and interested in running an

online business in the future.

PILOT STUDY

The pilot study was conducted in this research
to select a smaller scale of respondents that are
directly relatable with this topic. Quantitative
data are being used to analyse this research
and the targeted population are from various
ethnicities between the age of 13 to 32 and
had graduated from either secondary school,
higher education, and bachelor's degree.
Besides, the purpose of using pilot study is to
ensure the accuracy of our research questions
in the questionnaire. There are 3 sections
of questions that are being distributed and
every item is appropriate and well defined.
It is presented in a consistent manner and
the respondent had clearly understood the
question given. In addition, the pilot study
was conducted to evaluate the reliability test
and the consistency through Cronbach Alpha.
To determine whether the respondents are
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interested in being an entrepreneur in the near
future, descriptive statistics will be obtained
by using SPSS and so does the factor analysis,
reliability test, and the regression analysis.

Factor Analysis

The purpose of conducting factor analysis
is to reduce a large number of variables into
a fewer number of factors. It can explain
the interrelationship such as determining
whether there is a linear relationship, and
multicollinearity and can also be used to
simplify the data. To determine the factor
reliability of the matrix as a whole, we used
SPSS to perform the Varimax Rotation Method
with Kaiser Normalization in measuring the
sampling adequacy test. The list of Eigenvalue
has identified 24 linear components and each
factor represents the variance explained by
the particular linear component in SPSS.
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Table 25 Total variance explained

Initial Eigenvalues Rotation Sums of Squared Loadings
Component Total Variance (%) | Cumulative (%) Total Variance (%) | Cumulative (%)
1 12.774 53.225 53.225 6.907 28.778 28.778
2 1.718 7.159 60.384 4.882 20.343 49.121
3 1.563 6.514 66.899 3.148 13.115 62.236
4 1.061 4419 71.318 2.180 9.082 71.318

Table 25 shows the total variance explained by each component that been identified from
the responses through the questionnaire. Since the values that are greater than 1 represent a
good sign of eigenvalues, four components were extracted. The four components of variance
explained the respondent’s intention on becoming an entrepreneur in the near future. As a result,
from component one, it shows that the variance of rotation sums of squared loading had achieved
28.778%. While component 2 achieved 20.343% followed by component 3 with 13.115% and
component 4 with 9.082%.

Cronbach Alpha

Cronbach Alpha is used to assess the instrument’s reliability as well as to measure the consistency
of the set of items in one group of questions. It is important in analyzing one research in order to
evaluate the feasibility, reliability and the validity of the study. In general, reliability coefficients with
a value of 0.60 and lower are considered bad, while those between 0.70 and 0.79 are considered fair,
and the values that are greater than 0.80 are considered excellent. But still, the value of 0.6 and above
means that the variables are acceptably correlated with each other. In this research, questionnaires
had been distributed to random respondents and 86 of them had answered and received for analysis.
The following table shows the results of this research.

Table 26 Reliability statistics

Cronbach’s Alpha Cronbach’s Alpha Based on Standardized Items N of Items

.880 .881 4

Table 26 shows the reliability statistics of the questionnaire and Cronbach’s Alpha Coefficient
Value. Through the pilot study conducted, the value of Cronbach’s Alpha is above 0.6 which is 0.88.
Thus, the result explains that the items are reliable in measuring the variables and the instrument is
suitable to be used.
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METHOD OF ANALYSIS

In research, the method of analysis isimportant
to determine the most suitable measurement
in order to fully utilise the data collected and
the outcome or result gain. In other words, a
set of data will only be useful for researchers
when it has been analysed. For this research,
the data that had been collected was analysed
using the SPSS statistical software application.
SPSSis a short statistical Package that has been
used by most of the researchers to conduct a
statistical data analysis. SPSS can handle a very
large amount of data to perform various types
of analysis. In this study, the data collected
from the questionnaire is based on the five
Likert scale: 1 = strongly disagree, 2 = disagree,
3 = neutral, 4 = agree, and 5 = strongly agree.
The scale of 1 - 5 was used to determine the
acknowledgement of the respondents based
on the questions stated. As the questionnaires
are being answered anonymously, the
characteristic of every respondent was
being analysed based on their gender, age,
ethnicity, and their level of education. By using
descriptive statistics, factor analysis, reliability,
and regression analysis had been conducted.

Factor analysis is being used to
determine the factors that influence the
respondents to become an entrepreneur. It
helps us researchers to lessen the number of
variables into a minimum number of factors
that can directly influence our topic research
and extracts its variance from all the variables
into a score. The total variance had been
analysed and the eigenvalues of 1 and above
shows the component in the questionnaire will
be able to explain the changes of the variance.

In addition, reliability statistics of the
questionnaire is to determine whether it is
reliablein measuring the objective of the study.
In the result of the statistic, Cronbach’s Alpha is
being evaluated in determining its result. The
estimated value must be greater than 0.6 then
only can the questionnaire be acknowledged
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as a reliable instrument to measure the study’s
objective.

Moreover, regression analysis was
performed to analyse the data set from the
guestionnaire. It is to describe the relationship
between the dependent and independent
variables and also identify whether the
variables have an impact on the topic selected.
Besides, it also helps in determining which
factors matter in the research, which can be
ignored and how they influence each other.

Hypothesis

There are three hypothesis that been measure

in this study which is:

H1: There is a significant relationship
between the intention of becoming
an entrepreneur and the exposure of
business during teenage life.

H2: There is a significant relationship
between the intention of becoming an
entrepreneur and the family influences.

H3: There is a significant relationship
between the intention of becoming an
entrepreneur and the social trends.

FINDINGS
Characteristics of the Respondents

Therespondent will be observedindividually in
the first stage based on the selected qualities.
The absolute frequencies of respondents are
presented in each section table, along with
their percentage shares for each attribute
separately. It should be noted that the total
number of respondents for each attribute may
not be the same. These discrepancies emerged
as result of missing data or because all of the
observed characteristics were not covered by
respondents.

Each presentthe percentage distribution
of gender which is male and female, age,
ethnicity and education level.
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Table 27 Distribution of gender

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Male 22 25.6 25.6 25.6
Female 64 74.4 744 100.0
Total 86 100.0 100.0

According to Table 27, female respondents are more than male respondents in this survey. The
percentage of female respondents are 74.4% and the male is 25.6%. This percentage indicates that
female are more using online social media for digital shopping and else. While men are more inclined
to online gaming purchases than use social media. Women spend a significant amount of their spare
time on social media for leisure, work and business.

Table 28 Distribution of age

Frequency Per cent Valid Per cent Cumulative Per cent
Valid 13-17 2 23 23 23
18-22 72 83.7 83.7 86.0
23-27 10 11.6 11.6 97.7
28-32 2 23 23 100.0
Total 86 100.0 100.0

Referring to the Table 28, this study included teenager and adults between the ages of 13 and
32. The total number of persons who took part in this survey was 86 and they were of varied aged.
The greatest percentage age group was 83.7% among respondents aged 18 to 22 years old. This
demonstrates that people are more likely to being entrepreneur. Fresh graduates in this age are more
likely intent to become an entrepreneur. The lowest age group is 28 to 32 years old and 13 to 17 years
old with 2 respondents each. Followed by the group age of 23 to 27 years old with 10 respondents.

Table 29 Distribution of ethnicity

Frequency Per cent Valid Per cent Cumulative Per cent

Valid Malay 5 58 58 58

Indian 2 23 23 8.1

Bumiputera Sarawak 4 4.7 47 12.8

Bumiputera Sabah 71 826 826 953

Bajau 1 1.2 1.2 96.5

Sungai 1 1.2 1.2 97.7

Murut 1 1.2 1.2 98.8

Jawa 1 1.2 1.2 100.0

Total 86 100.0 100.0

Malay, India, Bumiputera Sarawak, Bumiputera Sabah, Bajau, Sungai, Murut, and Jawa were
among eight races that represented in the survey. In this case, reviewing the data, we can observe
that the Bumiputera Sabah had a large number of responders with the total per cent of responder
which is 82.6%. Meanwhile, four races accounted which are Bajau, Sungai, Murut, and Jawa has the
lower percentage of respondents. The four races have a low percentage of 1.2% each. In addition,
Malay ethnic hold the second highest respondent with 5.8% followed by Bumiputera Sarawak and
Indian with 4.7% and 2.3% respectively. This demonstrates how people of ethnicities have used social
media for a specific purpose in their lives.
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Table 30 Distribution of education level

Frequency Per cent Valid Per cent Cumulative Per cent
Valid Secondary School 3 35 35 35
Higher Education 18 20.9 209 244
Bachelor’s degree 65 75.6 75.6 100.0
Total 86 100.0 100.0

According to Table 30, the biggest percentage of respondents with a degree which accounts
for 75.6% of the total. Following that comes the higher school category, which has 20.9% of the total.
The indicates that higher school was ranked second which are of higher education after a bachelor’s
degree. In this distribution, only 3.5% people responder are in secondary school level. However,
because there are no responders in the masters’s degree do not have a percentage.

Regression Results

This part of the paper is the results of the multiple regression analysis that was performed to analyse
the data set from the questionnaire. It can identify whether the variables have an impact on the topic
selected. Besides, it also helps in determining which factors matter in the research, which can be
ignored and how they influence each other.

Table 31 Model summary

Model R R Square Adjusted R Std. Er-ror of the
Square Etimate
1 788 620 606 57669

a. Predictors: (Constant), SocialTrends,
ExposureOfEntrepreneurshipAtSchool,
Familylnfluence

The above table 31 shows a R square value of 0.620. This means that 62% of the variables that
changed the intention of becoming an entrepreneur by the people in Malaysia were influenced by
the early exposure of entrepreneurship at school, family influences, and social trends. Meanwhile the
38% was influenced by other factors.

Table 32 ANOVA

Model Sum of Squares df Mean Square F Sig.
1 Regression 44.556 3 14.852 44.659 .000°
Residual
27.270
82
333
Total 71.826 | &5 |
a. Dependent Variable: IntentionBecomingEntrepreneur
b. Predictors: (Constant), SocialTrends, ExposureOfEntrepreneurshipAtSchool, Familylnfluence

Table 32 shows the stability of the model used. The estimated F value of 44.659 was significant
at 5% significance level (Sig=0.00). Therefore, it can be concluded that the model is stable and the
regression can be used for forecasting.
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Table 33 Coefficient

Unstandardized
Model Coefficients Standardized . Sig.
B Std. Error Coefficients

1 (Constant) .603 304 1.986 .050
ExposureOfEntrepreneurshipAtSchool 220 .081 230 2.709 .008
Familylnfluence .236 115 217 2.049 .044
SocialTrends 405 .098 449 4.125 .000

a. Dependent Variable: IntentionBecomingEntrepreneur

Table 33 shows the regression result. As discussed earlier, the dependent variable is the
intention of becoming an entrepreneur meanwhile the independent variables are the early exposure
of entrepreneurship at school, family influences, and social trends. It indicates that the early exposure
of entrepreneurship at school showed a positive relationship with the intention of becoming an
entrepreneur. As the early exposure is lessened, the intention to become an entrepreneur will also
decrease. Early exposure was found to be significant at 5% significance level with an estimated t value
of 2.709(Sig=0.050). Similarly, family influences and social trends also showed a positive relationship
with the dependent variable and will also decrease when the independent variable decreases and
vice versa. The estimated t values for family influences is 2.049(Sig=0.044) while social trends show
4.125(Sig=0.000). Thus, it can be concluded that all the variables were significant in explaining the
changes in the intention of becoming an entrepreneur in Malaysia.

DISCUSSION

Recaptualization After the assessment of the

measurement model, the structural model
was evaluated in order to test the study’s
hypothesised relationship. The result indicated
that early exposure of business during teenage
life can influences them and their intention on
becoming an entrepreneur.

The purpose of this study is to determine the
early exposure of business during teenage life
and intention of becoming an entrepreneur.

Thus, early exposure of business
was taken as the subject of this study in
determining whether it can influence teenage
of becoming an entrepreneur.The respondents
were those a random audience from age 13-
32. The data collected from 86 respondents
were used for the statistical analysis. In this
study, the independent variables were divided
into exposure to entrepreneurship at school,
family influence and social trends. This 3
each statement has 4 sub-statement under
them to covers. The dependent variable was
the intention of becoming an entrepreneur.
The intention becoming entrepreneur
was measured using 12 statements about
entrepreneurship.

Discussion

The primary objective of this study was to
examine about the early exposure of business
during teenage life and intention of becoming
an entrepreneur. Based on this research the
early exposure to business at a young age
that influence by social trends, exposure of
entrepreneurship at schooland family influence.

Influence by Social Trends
This study show that social trends was the

majority to influence teenage to become an
entrepreneur.Thisis because, young people are
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often used media social to understand up-to-
date information and market trends. However,
the effects of social media in entrepreneurship
may have different consequences than
environment of traditional business.

Furthermore, this study recognises that
the significance of social trends to influence
teenage become an entrepreneur. Many
studies have demonstrated the benefits of
social networking, and it continues to have a
lot of promise. However, it appears that the
use of social media in practise, particularly
in strategic decisions about entrepreneurial
opportunities, is still a work in progress, both
in terms of its worth and the credibility of the
information it delivers.

Other than that, the importance of prior
knowledge, alertness and social trends on
becoming entrepreneurship, as well as the
contribution to young entrepreneur success.
In this study, the magnitude of the influence
on opportunity recognition and performance
was determined by these factors. The effect
of social trends was shown to be positive with
influence the teenage life on becoming an
entrepreneur.

Exposure of Entrepreneurship at School

Next, the findings of this study also show that
exposureofentrepreneurshipinschoolincrease
the intention to become an entrepreneur. The
fact is, every school mostly provide and having
the entrepreneurial activities to attract and
influence students to the business world and
become an entrepreneur.

This study found that the significance
of the exposure of entrepreneurship at school
will increasing the influence among student
on becoming an entrepreneur. Students may
have a more and better knowledge of what
entrepreneurship is and what it takes to start
and run a business at school. Besides, exposure
of entrepreneurship at school by making the
entrepreneurship as one of the subjects also

43

can help increasing to attract students about
entrepreneur.Teach entrepreneurship not only
provides them with the necessary skills, but it
also boosts their confidence in their ability to
be successful business owners and enhances
the possibility that they would start their own
company in the future.

Family Influence

The findings of this study show that parental
business role models have an early impact
on younger family members. According to
the facts, family members are often positive
influences and a source of strong values for
aspiring entrepreneurs.

This study recognises the significance
entrepreneurs place on learning from family or
others before starting their own firm, as well as
the power of experience in sharing authentic
and unique entrepreneurial experiences.
Encourage students to reflect on their own
personal experiences with family businesses or
business ideas to help them better understand
entrepreneurship. Role models that interact
with students and graduates have personal
experiences with family companies that can
be beneficial to their audiences. This research
highlighted inspirational and personal
experiences of commitment, suffering, work
ethic, resourcefulness, and endeavour that
they considered would benefit learners on
their path to starting a business.

Besides that, personal and business
values, particularly personal responsibility,
accountability, motivation, and a work
ethic, were found to be instilled in children
who were exposed to and were exposed to
business ideas at a young age. Family impacts
derived from exposure to a family business
and family-sourced business ideas, as well as
encouragement, are the focus of the study.
Other factors, such as the quality of the
relationship with the business adviser, gender-
specific guidance, personal development,
networking development, university support,
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personality, values, opportunity awareness,
financial acumen, and career growth, were
identified as influences.

Our findings agree that role models have
been demonstrated to influence an individual’s
result expectancy and self-efficacy, which can
motivate them to pursue a specific career route,
such as becoming an entrepreneur (Lent et al.
1994; Nauta et al. 1994). These findings also add
to the entrepreneurship literature by indicating
that exposure to role models influences
entrepreneurial goals and activity. We also
contribute to the issue of entrepreneurial
education by noting how the inclusion of
role models in entrepreneurial education
programmes, particularly at a young age, might
increase entrepreneurial intents and behaviour.
We present evidence from previous research
that integrating appropriate role models in
entrepreneurship programmes can aid in the
development of entrepreneurial activities.

SUGGESTION

Based on the research that has been made,
there are a few of suggestions provided below.
The suggestions provided after collecting
the respondents answer of the question
about the early exposure of business during
teenage life and the intentions of becoming
an entrepreneur. The questionnaire includes
four main topics which are the intention
of becoming an entrepreneur, exposure to
entrepreneurship at school, family background
and social trends.

° Exposure to become and entrepreneurs
are important for the entrepreneurs.
this is because, without any exposure,
they will be no entrepreneurs in
Malaysia especially the teenagers and
fresh graduates. It is important to have
young entrepreneurs because young
entrepreneurs will be more creative
and more open-minded to be and
entrepreneurs. Based on the research
that has been done and after collecting
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the respondents answer, it indicates that
youth generation need more exposure
about business. Younger generations
are needed to learn more about
entrepreneurs because it can help them
to be young entrepreneurs in the future.
For example, a lot of programmes
in school talking about how to be
entrepreneurs to influence the younger
generations to be successful by being
entrepreneurs. Younger people have
a clear thought and thinking a lot of
things about wanted to be successful
in the future. By exposing them with
entrepreneurship in the school will
inspire them to be entrepreneurs in the
future. Youth entrepreneurship will be
focusing more about being successful in
any way they can. Exposing the younger
generation will be the guide so that they
can plan it and become a successful
entrepreneur.

Financial is an important thing to start
a business and become a successful
entrepreneur. Business owner need
finance help to startabusiness especially
youth generation and fresh graduates.
A lot of procedures need to consider
because loans will not be an easy
process especially for start-up business
owners. A lot of risk will be faced by the
business owner to own their business.
So, the government need to support
the start-up business by creates funding
help especially for the youth and fresh
graduates. This is because, it can help
the youth generation and the fresh
graduates to expand their business.
By expanding their business, they can
create more jobs opportunities and help
the country with their financial flow. Not
only that, but a lot of people will also
inspire to be business owners because
of the entrepreneurs. A lot of people
wanted to be entrepreneur because
of the funding that the government
offered. Youth generation that has a



The Early Exposure of Business during Teenage Life and The Intention of Becoming an Enterpreneur

small business can expand their business
to be bigger and turned globally
because of the opportunities that they
take to be entrepreneurs. Based on
the research, entrepreneurs need this
kind of fund because youth generation
and fresh graduates that did not have
enough funding to start a business are
more likely to be entrepreneurs. So,
government should help them with
their capital and loans.

Nowadays, media is one of the biggest
platforms all over the world. Teenage
nowadays are using a lot of social media
such as Facebook, Twitter, YouTube,
Instagram and so on. Social trends are
considered as one of the trends that
people will follow and keep up to date.
So, it is important for the media and
communication to take parts with the
entrepreneurship by creating a platform
that includes the start-up business
especially the younger generation to
participate. Youth generation will be
motivated and wanted to start their own
business because of the entrepreneur
normalization that happened nowadays.
Media and communication need to
spreadabouttheadvantageofbecoming
entrepreneur especially for youth
generations. A lot of youth generation
want to be entrepreneurs because a lot
of business owners nowadays create
their own platform to promote their
business. Youth generation and fresh
graduates will be inspired by that and
wanted to try new things and start their
own business with their own idea and
creativities. So, it is important for the
media and communication to take part
with entrepreneurship to produce more
entrepreneurs in the future.

Creating programmes that can produce
entrepreneurs will also be beneficial for
youth generations and fresh graduates.
This is because, youth generations
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encouraged by the advantage of
becoming entrepreneurs. Government
or other stakeholders need to create
programmes that teaches the youth
generation and start-up business about
skills to be entrepreneurs. Programmes
that teach about skill are beneficial
because it will build a very skilful
entrepreneurs among the younger
generations and fresh graduates. Their
quality of works also great and their
productivity will encourage people to
be entrepreneurs. So, governments and
other stakeholders need to assist the
youth generation and fresh graduates
to become entrepreneurs.

LIMITATION OF STUDY

Similar to any other research, limitation will
be existed and the findings would not reflect
the actual situation. Besides, it is important
to understand and know the limitation of
this study. So that, the study will be handled
properly and smoothly. Thus, there are several
limitations while carrying this research that
needed to be considered. The first limitation
that discovered are short of time because of
the amount of time that given. This research
needs a longer time so that a lot of factors
and implication will be discovered even
more amount being consistent in innovation.
Secondly, lack of respondents. This discussion
only using the past research that already
existed. Thus, thus research only have 83
people of respondents. This discussion
also using a general term because lack of
respondents. By having more respondents,
this discussion will be more comprehensive
research and more efficient.

Hence, the future discussion will employ
a broader and more comprehensive discussion
of consistent innovation. There are a lot of
things need to be improved about the topic
which is consistent innovation.
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